)

%)
.0
Q
(¢}
_I
m
(@
_I
[
%)
O
\V4

Kosa Town Topics

DERER] (ERK)

=)
53

REFEEXE L [BRENBARA!

REFERARRXHIRE

RETRENE S S S LB

ERIVTIK

=]
o
S

NIMRM (K) BHEE0E
(X EAS 12 N AU A TN HE X T N
Ih XL Q<KL RN D’
NIDQM (H) EHEMNRD
N — - £— VR0
EAREKNSHL KR
X oL iESKIBERERQ
LHOL°

IEINRXLE HEQH
MEERIWNY— 21
WwmE Y BEEXEE (R
MEMLE) QH# D" REd
K SHh SR P ndRid
° HEKD SICHK” DKM 1
IR (KA | =l 2
HliE) S [N K DI
M Sk KHI | QXK O
5D 4°

O R G, 0 B I, O
W TR X S K = XL
T HOE D R
HSEWRIWAD P
AR 0 LB
BEOHON I
N8 < UMK
ST RIS
HRWBEDVDOS
WS UEDOH DO
(< &-08)
ORI - IR
O EE - R X
Q=i -
ERX @MY TR N
i - Hi X @D
N NME - 0 | X

RE{HMILI R O HI

# L OEE/N\ZAHDETHIR

ENAEEEHFHEOD 2 iR

BT DAHZBZE QB OFEEZ B E U

TETI BHEE/ (R

7THRBEERDHER
(B) N 5EITERY

N

VAN
a

MNEASN. 28178
LE U,

W (@) VEEmEE

ERASEORBERER/ (XA

HIR=Y AN SN
MA7TESRICERLESINECEES

FE

217,

BA, HEORELULTAIFEICHIEZD

MA=NTVWERT,

128 1C

—1£200 (FI5IHESH D) DE
ERALTECEHAEO 2 BREET,

WAEIS.

ET.

BEERIE
MBI 3 S

ZiTYN

HHEDX

E QBRI RN & & B

BO—88E LTHHNE LT,

HTEEM (S,

&

AAREmERNE BT RS

NmPm (K) BRI H
K @02 S MK M < LI o N0 R
KESHRRE#IULHOW°

[T FERHE X O RIS

B BIRT RE&-V iR

MHIEH L IS N0k B VUL
—Row” woopHRIZT LY
NZLRNDNDRBHIULH
fo?

@R S s
[ LRk S BT U B Bk
{ SIMEWRE Ottt VRS
N KHYERPRFEE D
(B EHoITW) SHod|S e
b Sl XV [E i S HIWHT
| [ E XN QAR LMD L S
T° Hdug T [HEEE S
Q7 DHkS T - MEXLIFRS L
=] UEDH O

28178 (B) H5ETERK U/ A DHER

Public Relations KOSA 6
March 2014



Kosa Town Topics

FPRIIZE TRERE

BERETFEOHE [ZWNEOPER

BoiER

RIEIHRE T EEHZE [Z2NEDOPE
2] A MR KL S ENICERIEERET

L BosEnk ol 25

SEEE LT BRI AEREESTE UL, g
F&REIL, FRPHENEE L. HENE g
MEEt 3o, FR2IEEN S R, @
SEEIEETIBOFEBN KT INE UL, £
F2E. WRECHBFEROSNBHES i
THBEBRECMDAH. Mgt TFE E
AENBN LYY —CECEEK - SEAL ﬁ%%nn@ﬂﬁm % FfE
AR TNET. HMBTISIES RS
Alcxe LEesRREBRXICHWT TS
BLEaREEME . HELENLIS T 32
oL & BN EMEEXEZH VA
DEROE HFAEgRELELCLULEMBRRLE 5
FoE=E "EANE P LRELCERY Vg
Liwlcls XT ° "xxxx@&n "BEWM7
EWwsf Prhggiied @1 Bz
TEOA LHS8FLIERS D3IEY=
EDOTH HEABL Z27T2 BWOXAY .
ZE % nan0BLD ZTAEE
Lfrtam ECEREEE " 27 24gH
F2E EOCHE_EEE NOR LD
- ¢Bie AVEREATE Wieri
' C # ; 7T : 5 1 .
ﬁ@f%&%tgﬁﬁgvéémmmém(@EEE) - ’ B
— — = Q[ 18268 (B) $3NEEABHHALTRE
\ i 1
AR X L F BRI T 3 I KPR N, ERHET — A TREME 16
REAII23FSY, BFREI11Z 379345 T 3MIICAB LE LTz,

7 X828, 4 52 TiTHhN. 19F —LANHNEM, &K
BIH\5 3B EE LT, SRESERE (RiEH2
F-CHFX) A2K3. 15%&5REL. FUE
DEAITIEIEI L —, BRE2ZFESN) DKRE
BICEBUE Uz, BIFEHREE (A2 -1
HX) £:2FHIEEINE U,

X7z, 2898 (BH) Z40OEmxtinaEHR
EREM4XE105. 5 FaTITHN, 19F —LH
2, REIHS IEMEER & LT, BARERSHRE
(%$IHQE FMERX) N4 X117 %, E

BHEgE ENS 15 1UEK) N9KX8. 5
%\F%x%ﬁ shE (PR 26 - ARK) A
MK 4. 7%, HEMBERSE (FERIE - A
BHX) MK 4. 7 E=EW, REREL 5
— BRSO 2 MW TIIAI T LTz, IBAEKREREE (L
HEABHHAL FERIEAS T 3 MIICAE Ulc L3EF — A, BI5IE NZBRRS 2 & - %DEHWIZ) Mg EHEEE (FE
o 2 BENRERRE. RYAENHNS 4BENELFREE, f1E - THRERX) B2FFACRIShE UK,

7 Public Relations KOSA
March 2014



	01-20 6
	01-20 7

