BHEFHEYEESEARIMELUFTLON S #H

BHECHEREKEY mEResREloevl 55§ K 8 o & o
KRR ITE O 5 Heto BREEE O VS RKE . w8 23 = |m
B S IR - R BrE QS I R < — . | @ ﬁ.h i m m
SHIE - HEAIKEQENLE <O QHEMMIEN S X IR BR R
SEEHUUYS KEXS OFTBERRY cooX T & Tal |
MEREH VL OV IHPE PR 4EBEYRo I &
KECHHBEHEKSELY ooof’ KIEEZESHY s 8 -
TR H2° PO EEULLESE T oWt _
LORNANEEEREwn T eEI Uy KR = 4 Hes|S
~EEQEOmOEEKEE  &01HS KERKEMS m o 23 - |3
KES<H~RTORMIEE  FR DIV 20ELR0UIN 2 B8E |5

M B <BEed
R SRR Y & RQEKE)

MARRZO W’
REDBHRGEN L0 THE

TASZY DFRRERE

7TH 8R 9AR

ELES—<MUOC~RE  KEMEEE) VERUR i w| Z g
SEMIIOROL S i BN S HARELRHD g LPE8T IR
DNNWINCY EXE<  XEEEOTEEHURCE b A
WHELBWEm BN QAU IHE 1S HeH o + B -
SHEHRHEROMRS & CEEUMOHKEECHY © u i >
SUMUR~Ea cooR  REVAIEKERS D w w i =
TEVERO PSR ~< UNERS KiESTELE L 1”88 I = E|g
TP O QEMITHM AT W OB S hod” BEEHK I » mom S N &=
WREBUIES OR35S LR N MRS & R kR B B B & | © m+ e 1uﬁu¢
BERIES REUReNVE  URINELR BENvOU g8 T~ 88 8 g ¢ X Fr|®
REO W OO D Hn° &w mw ® ©® ¥ « — W_m

x:

Public Relations KOSA

October 2014

s |



